MASTER COURSE DESCRIPTION

DAYTONA BEACH COMMUNITY COLLEGE
DIG2500
(GRA 2140) Multimedia Authoring I

COURSE DESCRIPTION:

An introduction to the design and construction of multimedia presentation materials for a range of electronic media. The student creates, arranges and manages audio, video, animation, graphics, typographic, and photographic sources to create effective informational, navigational, and interactive syntax. (Prerequisite: DIG 2100 and GRA 1158.)  Class materials fee: $20.  FA
CREDIT HOURS: 3 Semester Hours



DEGREE:  A.S./A.A.S.

CONTACT HOURS:
45 Hours Lecture

INSTRUCTIONAL METHOD:
Lecture/Demonstration/Individual Assistance

MAJOR LEARNING OUTCOMES:
The student will be able to:

I. Describe a variety of multimedia forms and uses.


II. Demonstrate necessary communication skills, including visualization, visual imaging, writing, sound, time and motion, and interfacing methods.


III. Describe the steps involved in pre-production planning.


IV. Demonstrate the production phase of multimedia authoring.

V. Create a variety of multimedia productions.


VI. Demonstrate the use of current production applications, hardware, storage systems and peripheral equipment needed to create multimedia productions.


VII. Describe the post production objectives for multimedia productions.


COURSE OUTLINE:

I. INTRODUCTION

A. Purpose

B. Contemporary Methods and Practices

C. Legal/Ethical/Marketing Aspects

II. FORMS OF MULTIMEDIA

A. Entertainment and Educational

B. Presentations and Simulations

C. Internet

III.
  COMMUNICATION SKILLS

A. Conception/Visualization

B. Visuals

C. Text

D. Audio

E. Time and Motion

F. Interface


IV.
 PRE-PRODUCTION PLANNING

A. Client Needs

B. Target Audience

C. Define Media, Mediums, and Interface

D. Identify Sources and Resources

E. Production Schedule and Budget

F. Legal Considerations


V.
 PRODUCTION PHASE

A. Script and Storyboard

B. Visuals and Text

C. Audio and Interface

D. Input Components

E. Output Methods

F. Assemble Components


VI.
 POST PRODUCTION

A. Media Testing

B. Platform Testing

C. Aesthetic Evaluation

D. Goal Evaluation

E. Audience Testing 

F. Revisions

G. Delivery Considerations
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