MASTER COURSE DESCRIPTION

DAYTONA BEACH COMMUNITY COLLEGE

GRA 1543
Graphic Design Studio I

COURSE DESCRIPTION:

An overview of the design industry and the methods of graphic design and visual communications. Covers the application of graphic design production tools and the design process with an emphasis on conceptualization and visualization. (Prerequisite: Permission of assistant chair.) FA, SP
CREDIT HOURS:  3 Semester Hours


DEGREE:  
A.S. & A.A.S.

CONTACT HOURS:
45 Hours Lecture

INSTRUCTIONAL METHOD:
Lecture/Demonstration/Individual Assistance

MAJOR LEARNING OUTCOMES:

The student will be able to:

1. Define the various job categories that make up the graphic design industry.

2. Discuss ethical and legal issues as they relate to the graphic design industry.

3. Define basic terminology used in the graphic design industry and its related fields.

4. Define visual communication and related components.

5. Demonstrate proper usage of graphic design tools, equipment and materials.

6. Demonstrate methods for conceptualizing and visualizing ideas.

7. Demonstrate knowledge of composition and layout including aesthetic arrangement, placement and relationship of elements.

8. Demonstrate the design process as used in the graphic design industry.

9. Demonstrate knowledge of basic typography.

10. Demonstrate knowledge of measurement systems used in the graphic design industry.

COURSE OUTLINE:

I.
Overview of Industry and Terminology

A. Graphic Design

B. Layout and Typesetting

C. Illustration and Photography

D. Marketing and Advertising

E. Production and Printing

II.
Ethics, Business and Legal Issues

A. Responsibilities

B. Copyright and Plagiarism

C. Piracy and Infringement

D. Mass Communication Regulations

E. Contracts, Client Negotiations

III.
Understanding of Visual Communication

A. Aesthetics

B. Psychological, Sociological and Cultural Implications

C. Advertising and Marketing

IV.
Equipment, Tools, and Materials

A. Pencils, Erasers, Rulers, T-Squares, Triangles and Technical Pens

B. Cutting, Pasting, Mounting and Matting

VI.
Conceptualization and Visualization

A. Influences and Stimulation

B. Critical Thinking Exercises

VII.
Composition and Layout

A. Arrangement and Placement of Elements

B. Relationships

VIII.
The Design Process

A. Research

B. Thumbnails/Roughs/Comprehensives

C. Presentation/Production

IX.
Introduction to Typography

A. Fonts, Faces, Families

B. Roman, Gothic, Script

C. Size, Leading and Kerning

X.
Introduction to Measurement

A. Points and Picas

B. Cropping, Scaling, and Proportion
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