MASTER COURSE DESCRIPTION

DAYTONA BEACH COMMUNITY COLLEGE

GRA 2184   Portfolio Development

CATALOG DESCRIPTION:

A portfolio development class covering essential preparation for career entry into the graphic design, digital media and digital television industry. Areas covered include personal presentation skills, employment materials and creative work samples.  This class should be completed in the student’s final semester of study.  Class materials fee: $20. FA, SP
CREDIT HOURS:  3 Semester Hours
DEGREE:  A.S.

CONTACT HOURS:  45 Hours Lecture

INSTRUCTIONAL METHOD:


Lecture/Demonstration/Critique/Production Assistance

MAJOR LEARNING OUTCOMES:

The student will be able to:

1. Develop a comprehensive presentation portfolio encompassing suitable creative work samples.

2. Develop presentation portfolio support materials including a presentation book, resume, cover letters, an employment history, a self promotional fax sheet and suitable documented graphic design projects. 

3. Demonstrate knowledge of the graphic design industry, including the creative, production, production support and service segments.

4. Define the duties of managing a design business, professional/creative development, and the competencies associated with those duties.

5. Demonstrate appropriate concept development and organization of industry job search portfolios.

6. Demonstrate through portfolio an in depth exploration of a particular technical, aesthetic or applied aspect of design.

7. Demonstrate an awareness of the contemporary aesthetic and technical trends in design.

COURSE OUTLINE:

I.
Graphic Design Production

A. Resume

B. Generic Cover Letters

C. Self Promotional Fax Sheet

D. Employment Information and History Package

E. Presentation Book

F. Digital Presentation of Projects with Separations and File Folders

G. CD ROM Portfolio Presentation

H. 35 mm Chromes of all Project Work

I. Presentation Skills

II.
Graphic Design for Print and Electronic Industries

J. Offset Printing Industry

K. Art Studios

L. Advertising Agencies

M. Service Bureaus

N. Job Shops

O. Silk Screen Industry

P. Corporate In-House Graphic Departments

Q. Desktop Publishing

R. Free-Lance

S. Electronic Outlets

III.
Personal Development

T. Refine Personal Presentation Skills

U. Cultivate Critique Etiquette

V. Professional Ethics

W. Goal Setting

X. Time Management
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