MASTER COURSE DESCRIPTION

DAYTONA BEACH COMMUNITY COLLEGE

GRA 2511 Corporate Design
COURSE DESCRIPTION:

A study of corporate image and identity design, development and implementation.  Emphasizes choice and use of symbols, and appropriate application in stationery packages, corporate manuals, and collateral items.  (Prerequisites: GRA 1204 and GRA 2114. Corequisite: GRA2201.) Class materials fee: $20.  FA
CREDIT HOURS: 3 Semester Hours



DEGREE:  
A.S. / A.A.S.

CONTACT HOURS:
45 Hours Lecture

INSTRUCTIONAL METHOD:

Lecture/Demonstration/Individual Assistance

MAJOR LEARNING OUTCOMES:

The student will be able to:

1.  Demonstrate knowledge of semiotics and the historical use of symbols.

2.  Demonstrate an understanding of the need for corporate identity design and re-design.

3.  Apply the design process and visual communication principles to the production of a successful corporate identity campaign in response to a design brief.

4.  Demonstrate knowledge of basic symbol categories and the appropriateness of each.

5.  Design and implement an appropriate mark, logo, logotype or signature.

6.  Define and produce the elements of a stationery package.

7.  Produce a corporate manual

8.  Demonstrate knowledge of legal issues and procedures for registering trademarks.

9.  Produce a targeted corporate identity program.

COURSE OUTLINE:

I.
Symbols

A.
Historical Usage of Symbols/Signs

B.
Semiotics – Communication of signs & symbols

C.
Symbols as Identity Marks

D.
Categories of Symbols

II.
Corporate Design History

A.
Early attempts

B.
Important designers, their contributions, processes, and philosophies

III.
Corporate Needs

A.
Define Image vs. Identity

B.
Recognize need for new or Redesigned Identity

C.
Benefits of Consistent ID Program

D.
Client Interview

E.
Design Brief

F.
Branding

IV.
Trademark Design

A.
Analysis of Existing Marks

B.
Logo, Logotype, Signature, Mark, Trademark

C.
Typography in Logotypes

D.
Color in Trademarks

E.
Presentation, Roughs and Thumbnails

F.
Comprehensive Roughs

G.
Refinement

H.
Final Presentation and Evaluation

V.
Stationery Package

A.
Components and Sizes

B.
Paper Stock – Choices

C.
Special Techniques

D.
Maintaining Consistency

E.
Presentation, Roughs and Thumbnails

F.
Comprehensive Roughs

G.
Refinement

H.
Final Presentation and Evaluation

VI.
Corporate Manual

A.
Define Needs

B.
Determine Contents

C.
Design 

D.
Presentation, Roughs and Thumbnails

E.
Comprehensive Roughs

F.
Refinement

G.
Final Presentation and Evaluation

H.
Application of Mark on Collateral Items

VII.
Legal Issues

A.
Registering a Trademark

B.
Difficulties encountered Due to Design

C.
Research and ID Research Attorneys

VIII.
Implementation

A.
Phasing In

B.
Ensuring Public Acceptance
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